
 

 

     August 6, 2021 

The General Manager 

Corporate Relations Department 

BSE Limited 

Phiroze Jeejeebhoy Towers 

Dalal Street 

Mumbai – 400 001 

Scrip Code: 500770 

The Manager, Listing Department 

The National Stock Exchange of India Limited 

Exchange Plaza 

Bandra-Kurla Complex 

Bandra (E) 

Mumbai  400 051 

Symbol: TATACHEM 

 

 

Dear Sir, 

 

Sub:   Newspaper Advertisement - Audited Standalone and Unaudited Consolidated 

Financial Results for the quarter ended June 30, 2021 

The Board of Directors at its Meeting held on August 5, 2021 has, inter alia, approved the Audited 
Standalone and Unaudited Consolidated Financial Results of the Company for the quarter ended 
June 30, 2021.  
 
As per Regulation 47 of SEBI (Listing Obligations and Disclosure Requirements) Regulations, 
2015, the said financial results were published in the following newspapers on August 6, 2021: 
 
i. Business Standard (English) 
ii. The Free Press Journal (English) 
iii. Navshakti (Marathi) 
 
A copy of the results published is attached herewith. These are also being made available on the 
website of the Company at www.tatachemicals.com.  
 
You are requested to take the same on record. 
 

Thanking you, 

Yours faithfully, 

For Tata Chemicals Limited 

 

Rajiv Chandan 

General Counsel & Company Secretary 

 

Encl.:  a/a 

http://www.tatachemicals.com/
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Extracts of Statement of Consolidated Financial Results 
for the quarter ended 30 June, 2021

(` in crore)

Quarter ended  
30 June, 2021  
(Unaudited)

Quarter ended  
31 March, 2021  

(Audited)

Quarter ended  
30 June, 2020  
(Unaudited)

Year ended  
31 March, 2021  

(Audited)
 2,977.24  2,636.21  2,348.16  10,199.80 

 376.86  70.65  110.65  608.37 
 427.59  80.37  109.94  633.99 
 342.33  29.26  74.15  436.22 

 1,011.49  442.50  98.28  1,852.58 
`  254.82  254.82  254.82  254.82 

 14,887.75 
`  11.30*  0.46*  0.52*  10.06 

Extracts of Statement of Standalone Audited Financial Results 
for the quarter ended 30 June, 2021

(` in crore)

Quarter ended  
30 June, 2021 

Quarter ended  
31 March, 2021 

Quarter ended  
30 June, 2020 

Year ended  
31 March, 2021 

 827.84  841.20  627.98  2,998.88 
 282.11  158.18  142.30  613.97 
 228.09  119.60  108.77  479.11 
 586.82  214.29  152.60  1,560.08 

`  254.82  254.82  254.82  254.82 
 13,002.35 

`  8.95*  4.69*  4.27*  18.81 

Notes:   

 

 
TATA CHEMICALS LIMITED

R. Mukundan
Managing Director and CEO

 
 

Notes :
1. The above is an extract of the detailed format of Standalone Audited Financial Results of the Company for the

First Quarter ended 30th June, 2021 filed with the Stock Exchange under Regulation 33 of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015. The full format of the Quarterly Results of the
Company are posted on Company’s website (www.ishwarshakti.com) and on the Stock Exchange website
(www.bseindia.com) where the Company’s shares are listed.

2. The financial results were reviewed by the Audit Committee and approved by the Board of Directors in their
meeting held on 05th August, 2021. The financials results are prepared in accordance with the Indian Account-
ing Standards (IndAS) as prescribed under Section 133 of the Companies Act, 2013 and other recognised
accounting practices and policies to the extent applicable.

ISHWARSHAKTI HOLDING & TRADERS LIMITED
Regd. Office: Seksaria Chambers, 5th floor, 139, Nagindas Master Road, Fort, Mumbai 400 001.

E-mail:ishwarshakti@rediffmail.com; CIN : L51100MH1983PLC030782
Statement of Standalone Unaudited Financial Results for the Quarter Ended 30th June, 2021

(Amount in Thousands, Except Earning Per Share)

For Ishwarshakti Holding & Traders Limited
Place : Mumbai Geeta Seksaria
Date : 5th August, 2021 Managing Director (DIN:06960055)

Sr. Particulars Quarter Ended Quarter Ended Year Ended
30-06-2021 30-06-2020 31-03-2021

No. Unaudited Unaudited Audited
1 Total Income from Operations (Net) 7323.69 2895.00 15,282.26
2 Net Profit / (Loss) for the Period

(before Tax and Extraordinary items) (198.50) 993.00 3,664.59
3 Net Profit / (Loss) for the Period before Tax

(after Extraordinary items) (198.50) 993.00 3,664.59
4 Net Profit / (Loss) for the period after Tax

(after Extraordinary items) (198.57) 993 3,606.90
5 Total Comprehensive Income for the period

[Comprising Profit for the period (after tax) and other
Comprehensive Income (after tax)] (98.36) 1209.00 26,505.43

6 Paid-up equity share capital (Face value of 10/- each) 14,400.00 14,400.00 14,400.00
7 Reserves excluding revaluation reserves 1,09,902.43

(as shown in the Audited Balance Sheet of previous year)
8 Earnings per share (of 10/- each) (not annualised)

Basic & diluted (0.14) 0.69 2.50
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SHREYA JAI 
New Delhi, 5 August 

Late last month, Kolkata-
based Vikram Solar anno -
u nced that it would set up 

a 1.3 Gw solar PV module manuf -
acturing in Indospace Indu st rial 
Park, Oragadam, Tamil Nadu. 
With this, Vikram Solar’s cumu-
lative PV module manufacturing 
capacity will reach 2.5 Gw, mak-
ing it the largest in India. 

That’s a long journey from 
2006, when Gyanesh Chaudhary 
decided to branch out into the 
solar sector under the aegis of 
parent Vikram Group of Kolkata. 
He was not the only second-gen-
eration businessman to do so. 
Over the past decade, renewable 
energy caught the fancy of many 
business houses in India — from 
bhujia makers to steel, cement, 
energy and infrastructure majors 
and so on. 

But Vikram Solar stood out. 
Where most of the companies 
went into renewable project dev -
elopment, Chaudhary decided 
to use the company’s manufact -
uring expertise in solar. The co -
m pany set up the first solar mod-
ule manufacturing plant (it has 
two units) in Falta, West Bengal. 

“At group level, we were in v -
o l ved in engineering and textiles 
for a long time. It took me one 
year to understand and decide 
which part of the supply chain 
we wanted to enter. Our DNA is 
manufacturing and that comes 
naturally to us. We started with 
a meagre capacity in 2008. At 
that time there was no policy; 
the Jawaharlal Nehru National 
Solar Mission did not exist then. 
So, we decided to build for the 
in ternational market as India 
was not even a market back 
then,” Chaudhary, managing 
director, Vikram Solar, told 
Business Standard. 

Apart from module manu-
facturing, Vikram Solar is also a 
fully forward-integrated solar 
engineering, procurement and 
construction (EPC) contractor. 
The total EPC capacity portfolio 
of the company is 1.4 Gw in In d -
ia. With offices now in the US, 
Eu rope and China, Vikram Solar 
has shipped close to 3 million 
un its of solar modules globally. 
Its compound ann u al growth 
rate (CAGR) was 20.49 per cent 
from FY15-16 to FY19-20. 

India’s solar mission was an -
n ounced in 2010-11 and that sp -
arked domestic demand. Being 
export-orientated helped Vik -
ram Solar as the initial demand 
came from other countries. 

“While any industry follows 
a natural progression, the eco -

sys tem of creating and scaling 
up manufacturing was missing 
in India, unlike what China did 
in the early 2000s. We are still 
not late. We are sitting on 10 per 
cent of renewable energy capac-
ity and we are aiming for 450 
Gw,” he said. 

The onslaught of China on 
In dia’s domestic solar manufac-
turing began from the day India 
launched its solar mission. Since 
2010, low-cost Chinese cells and 
modules have flooded the price-
sensitive solar market. In dian 
solar modules cost 8-10 per cent 
more than the Chinese ones. 

Though this dumping led to 
a subsequent reduction in solar 
tariffs over the years, it was detri-
mental to the growth of Indian 
solar manufacturing industry. 

This led to several rounds of 
tussle between the manufactur-
ers, policymakers and project 
dev elopers. Twice in the last dec -
a de, the Indian solar manu f ac -
turing industry tried to get relief 
from imports, especially coming 
from China. In 2014, the ministry 
of commerce finalised an anti-
dumping duty of $0.48 per unit 
to $0.81 per unit on the solar cells 

and modules imported from the 
US and China. But the ministry 
of finance did not impose it and 
let the duty lapse. A similar ap -
plication in 2018 by Indian Solar 
Manufacturers’ Association was 
withdrawn by them later. 

Recently, the Directorate Ge -
n eral of Trade Remedies (DGTR) 
under the ministry of commerce 
started an investigation into 
dumping of solar imports com-
ing from China, Vietnam and 
Taiwan, on a complaint made by 
two domestic players. 

“Any initiative against dump-
ing is important, especially when 
it’s at the cost of domestic indus-
try. Earlier efforts to tackle the 
im port dumping fell through 
due to WTO compliance rules 
and ot her reasons. However, in 
re ce  nt times, we have seen phen -
om  enal support from the 
govern  m ent under the Aatma -
nir bhar Bh  arat initiative,” 
Chaudhary said. 

The Union government has 
already announced a basic cus-
toms duty of 40 and 25 per cent 
on solar cells and modules, with 
effect from April 1, 2022. This 
comes after a two-year period of 

safeguard duty on solar imports. 
A ~4,500 crore production-
linked incentive (PLI) scheme 
for solar manufacturing was also 
announced. 

So how did Vikram Solar sur-
vive without such incentives till 
recently? Chaudhary said the 
aim was to make good quality 
solar panels in India for the wor -
ld. “In India, our focus was assu -
red buyers, mostly public sector 
utilities — most of which are our 
buyers. Apart from India, we are 
operating in the US, where we 
have significant volumes, along 
with Europe and West Asia. The 
Latin American market is infest-
ed with Chinese products but we 
are looking at working there. 
Lately, the winds are in favour 
of India, and not our Chinese 
counterparts. So, we are looking 
at a strong demand supply 
pipeline,” he said. 

The company also has a net-
work of 50 B2B distributors for 
residential and small and medi-
um-scale commercial rooftop 
projects. The bulk of demand, 
however, comes from grid-con-
nected solar projects. “The large 
projects give us visibility and 
scale. In the rooftop segment, 
there is constant growth so we 
will continue to focus on both,” 
Chaudhary said. 

With the new unit in Tamil 
Nadu, the company is looking to 
balance both its domestic and 
export business. Its existing unit 
in West Bengal falls in the SEZ 
zone, making it immune to 
incentives for domestic solar 
makers. In the southern state, it 
will take advantage of the policy 
support by the Centre to solar 
manufacturing. 

Chaudhary said the compa-
ny has pitched the Centre to 
remove the demarcation 
between SEZ and DTA (domestic 
tariff area) units in order to pro-
mote manufacturing. To sup-
port exports, the company is pin-
ning its hopes on incentives 
under the RoDTEP, or Remission 
of Duties and Taxes on Export 
Products, scheme, which pro-
vides refund of the embedded 
taxes and duties that were pre-
viously non-recoverable. 

“Earlier it was Merchandise 
Ex ports from India Scheme 
(MEIS); now the scheme has cha -
nged but the incentives under it 
have not been finalised. We are 
dependent on public sector 
banks for our debt needs. The 
higher interest rates (compared 
to global peers) put us at a dis-
advantage in the export market,” 
he said. 

On the PLI scheme, where 
Vikram Solar is still considering 
whether to participate, Chau -
d hary said the corpus needs to 
be increased, otherwise it will 
benefit “some of the larger 
players only”. 

With Reliance Industries 
ann ouncing its entry in the solar 
sector and the Adani group 
already setting up solar factories, 
is solar manufacturing finally 
having its moment in the sun? 
Chaudhary agrees, “I would say 
the more the merrier. Also, this 
gives a kind of validation to our 
journey, that we chose the right 
path 15 years back.”

Vikram Solar finds 
a place in the sun
One of the earliest entrants in the PV module 
manufacturing business in India is seeing brightening 
prospects for this former sunrise sector

VANITA KOHLI-KHANDEKAR 
 

Even at 71, trust Subhash Chandra to 
shake things up. 

Earlier this week the chairman of 
Essel Group wrote an open letter stating 
that he had settled 91.2 per cent of the 
estimated ~11,000 crore debt on the 
group’s books. And that he will, in a bit, 
settle the rest, too. He also talked, rather 
vaguely, about a digital venture that 
would not conflict with Zee Entertai -
nment Enterprises (ZEEL), formerly a key 
firm in the group. 

The struggle to get rid of the debt, 
piled on because of Chandra’s ambitious 
bets in infrastructure, has meant selling 
off stakes in group firms. The promoter 
shareholding in ZEEL — by far the best 
firm in the Essel portfolio — has gone 
from 41.6 per cent in 2018 to just over  
4 per cent. Chandra reiterates that this 
happened as a result of the decisions he 
took. He’s also apologised to various peo-
ple, including his brother Jawahar Goel 
who runs another group firm, Dish TV. 

In January 2019, when ZEEL’s stock 
price went into a freefall on rumours of 
the crisis, Chandra wrote an open letter 
stating the problem, accepting responsi-
bility for it and requesting for time to settle 
it. It calmed the markets. By the end of 
2019, Chandra had stepped down from 
ZEEL. He is now chairman emeritus. 

The reason for this second letter, how-
ever, is not clear; Chandra did not speak 
to us. His message is that he will when 
100 per cent of the debts are cleared. 
Maybe this letter is a confidence building 
move for the remaining debtors; maybe 
it is a declaration of things to come. The 
latter is more Chandra’s style. 

His journey from an 18-year-old who 
turned around the family’s food grain 
processing business to becoming the 
head of an eclectic ~30,000 crore (pre-
crisis) empire is now part of corporate 
legend in India. A restless, serial entre-
preneur, he had by the age of 41 made a 

fortune exporting and processing food 
grains, set up one of the world’s largest 
flexi packaging firms (Essel Propack) and 
a huge leisure park (EsselWorld). That is 
when he saw CNN in 1991. He saw the 
potential for satellite TV in a media-
starved market like India and began a 
conversation with Hutchison, the only 
company with a satellite broadcasting 
into large parts of Asia. By October 1992, 
Zee TV was on air. Many of his moves, 
especially his influence on broadcasting 
policy, have been viewed with scepticism. 
But overall both he and Rupert Murdoch, 
who bought Star TV from Hutchison in 
1993, have helped develop the Indian 

media market. 
In 2018, Murdoch sold most of Twenty 

First Century Fox’s entertainment assets, 
including Star India, to the Walt Disney 
Company. This future-proofed it against 
the onslaught of digital, say analysts. Just 
when Murdoch was negotiating with 
Disney, Zee changed hands, thanks to 
the debt crisis. 

Therefore, both Star and Zee, the pro-
genitors of the Indian broadcast market, 
now have different owners. Just like the 
global map of entertainment, the Indian 
one too is being redrawn. The battle for 
dominance in entertainment video will 
be fought between a handful of firms 
with huge toplines — Disney-Star 
(~14,000 crore), Jio owned by the $92  
billion Reliance Industries, the $13  
billion telecom giant Bharti Airtel, 
Google’s YouTube ($20 billion), Netflix 
($25 billion), Amazon Prime Video (esti-
mated $25 billion) and maybe a couple 
of others. Every media firm under 
~10,000 crore is now looking to bulk up. 
For two years there have been reports  
of Sony making a bid for ZEEL, then  
for Viacom18. 

The ~7,840 crore cash-spewing ZEEL 
with a dominant hold over audiences 
across Hindi, Marathi, Tamil, Bangla and 
other languages is a great asset for any 
firm wanting a stronghold in India’s 
~1,383 billion media and entertainment 
business. Its 47 domestic channels had a 
19 per cent share of all TV viewing in 
2020; its OTT Zee5 was at over 20 million 
monthly active users in February this 
year; and it had a robust film production 
business (Sairat, Article 15, Secret 
Superstar) till the pandemic hit. ZEEL is 
now independent of the Chandra family, 
in a market that has changed dramati-
cally over the last three years. 

Only time will tell whether Chandra’s 
letter is a message for strategic investors 
(unlikely, given that Essel and ZEEL are 
now delinked), a declaration of action to 
come or simply a statement of fact.

SANJEEB MUKHERJEE 
New Delhi, 5 August 

During the past few months, the 
sharp increase in the prices of 
edible oil and pulses has rattled 
policymakers and put house-
hold budgets under stress. The 
price rise came at a bad time, too 
— just when the second Covid 
wave was peaking. 

The prices of the two com-
modities, though off their 
peaks, are expected to remain 
elevated for the next few mon -
ths, partly due to global factors 
and an erratic monsoon, which 
has pulled down kharif acreage 
of both crops. 

With respect to controlling 
prices, however, the approach 
has been different for the two 
commodities, industry players 
and experts say. 

Though a series of steps has 
been announced to check the 
prices of both crops, when it 
comes to sledgehammer-type 
measures such as imposing 
stock limits, pulses have borne 
the brunt, while edible oils have 
remained largely unscathed. 

This could be due to the 
nature of stock holding in both 
commodities and the manner 
in which they are traded, along 
with the government's own 
perception of the reasons 
behind the surge in prices. But 
if it was purely on the grounds 
of price rise, then edible oils 
and pulses should have got 
equal treatment. 

For example, data sourced 
from the department of con-
sumer affairs shows that 
between March 1 and July 2 (the 
date on which the Centre first 

imposed stock limit on pulses), 
the price of gram dal went up by 
~4 per kg in Delhi’s retail markets 
and that of masoor dal was up 
by ~9 per kg. 

The price of groundnut oil 
during the same period in the 
same Delhi markets was up by 
~14 per kg, while sunflower oil 
was up by ~34 a kg, and soy oil 
was costlier by ~24 (see table). 

Though the Centre has low-
ered the import duty on edible 
oils and lifted all restrictions on 
import of refined oils to check 
prices, it seems the international 
markets upped their prices in a 
manner that nullified the 
impact of duty cut. 

But the same cannot be said 
about pulses, and data shows 
that after the stock limits were 
imposed, there has been a slow-
down in prices in the retail mar-
kets. Between July 3 and August 
3, arhar dal prices have come 
down by ~1 per kg in Delhi, while 
moong dal rates have softened 
by ~2 per kg and masoor dal has 

become cheaper by ~1 per kg. 
On July 2, days after the Cen -

tre lowered import duty on edi-
ble oils, it imposed stock holding 
on all pulses, except moong held 
by wholesalers, retailers, imp -
orters and millers, till October. 

“There was a sustained 
increase in the price of pulses in 
March-April. The need for an 
urgent policy decision was felt 
to send the right signal to the 
market,” the ministry had said 
in a statement. 

According to the order that 
came into immediate effect, a 
stock limit of 200 tonnes has 
been imposed on wholesalers 
for one variety of pulses. For 
retailers, the stock limit will be 
5 tonnes. And for millers, it will 
be the last three months of pro-
duction, or 25 per cent of annu-
al installed capacity, whichev-
er is higher. For importers, it 
is the same as for wholesalers 
for stocks held/imported be -
fore May 15, 2021. For pulses 
imported after May 15, the sto -

ck limit applicable on whole-
salers will apply after 45 days 
from the date of customs clear-
ance, the order said. 

Under pressure from various 
sections of traders and imp or -
ters, the Centre relaxed the stock 
limit 16 days after imposing it. 

The Centre had earlier also 
reduced basic customs duty 
on crude palm oil to 10 per 
cent in the hope of bringing 
down edible oil prices in the 
retail market. 

As a result, the effective cus-
toms duty on crude palm oil was 
reduced from 35.75 per cent to 
30.25 per cent, while that on RBD 
palmolein was lowered from 
49.50 per cent to 41.25 per cent, 
and that on RBD palm oil was 
brought down to 41.25 per cent 
from 50.40 per cent. In addition, 
the Centre had removed all 
restrictions and limits on import 
of refined edible oils in India. 
However, none of these meas-
ures has resulted in a big drop 
in retail prices.

Pulses prices fall on stock 
limits; edible oil still rising

NEWSMAKER / SUBHASH CHANDRA / CHAIRMAN, ESSEL GROUP

In January 2019, when ZEEL’s stock 
price went into a freefall on rumours 
of the crisis, Chandra wrote an open 
letter stating the problem, accepting 
responsibility for it and requesting 
for time to settle it. It calmed the 
markets. By the end of 2019, Chandra 
had stepped down from ZEEL. He is 
now chairman emeritus

The restless media mogul

IN THE ORBIT 
Company            Annual production      Target 
                          capacity (In Gw)            (In Gw) 
>Adani Solar        1.5 (solar cell &              3.5 (cell & 
                           module)                        module) 
>Vikram Solar      1.2 solar PV module        3 (integrated 
                                                                          wafer,cell & 
                                                                           module facility) 
>Waaree Energy   2 solar PV module          5 
>Tata Power         0.4 (solar cell) 0.3          NA 
                            (solar module) 
>Suzlon               4.2 wind turbine           NA 

                           generators 
>Inox Wind          1.1 Nacelle&Hub,            NA 
                            1.6 Blades, 0.6 Towers 
>Coal India          Zero                              10 Gw 
>BHEL                  Nil for utility                 End to end 
                                  scale solar                             solar component 
                                                               manufacturing 

(BHEL makes space grade solar panels for ISRO satellites)
Source: Companies 

PLATTER PRICE 
Retail prices in Delhi markets (~/kg)
Commodity     Jul 2, '21    Aug 3, '21   % Change     Change from  
                                                                                 Mar 1 to July 2  (~/kg) 
Gram dal               73               75            2.74               4 
Arhar dal              110             109          -0.91               2 
Urad dal               114              120            5.26             -4 
Moong dal          100              98         -2.00             -8 
Masoor dal           87              88             1.15               9 
Groundnut oil    188              187         -0.53              14 
Mustard oil          165              179           8.48             18 
Vanaspati             137              142            3.65              14 
Soy oil                  157             160             1.91             24 
Sunflower oil      193             189          -2.07             34 
Palm oil                123              132             7.32                7 

Source: Department of Consumer Affairs

8 TAKE TWO 
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Extracts of Statement of Consolidated Financial Results 
for the quarter ended 30 June, 2021

(` in crore)

Particulars Quarter ended 
30 June, 2021 
(Unaudited)

Quarter ended 
31 March, 2021 

(Audited)

Quarter ended 
30 June, 2020 
(Unaudited)

Year ended 
31 March, 2021 

(Audited)
1. Revenue from operations  2,977.24  2,636.21  2,348.16  10,199.80 
2. Profit before share of profit/(loss) of joint ventures and tax  376.86  70.65  110.65  608.37 
3. Profit before tax  427.59  80.37  109.94  633.99 
4. Profit after tax  342.33  29.26  74.15  436.22 
5. Total comprehensive income for the period  1,011.49  442.50  98.28  1,852.58 
6. Paid-up equity share capital (Face value: ` 10 per share)  254.82  254.82  254.82  254.82 
7. Other equity and Non-controlling interests  14,887.75 
8. Earnings per share (Basic and Diluted) `  11.30*  0.46*  0.52*  10.06 
* Not annualised

Extracts of Statement of Standalone Audited Financial Results 
for the quarter ended 30 June, 2021

(` in crore)

Particulars Quarter ended 
30 June, 2021 

Quarter ended 
31 March, 2021 

Quarter ended 
30 June, 2020 

Year ended 
31 March, 2021 

1. Revenue from operations  827.84  841.20  627.98  2,998.88 
2. Profit before tax  282.11  158.18  142.30  613.97 
3. Profit after tax  228.09  119.60  108.77  479.11 
4. Total comprehensive income for the period  586.82  214.29  152.60  1,560.08 
5. Paid-up equity share capital (Face value: ` 10 per share)  254.82  254.82  254.82  254.82 
6. Other equity  13,002.35 
7. Earnings per share (Basic and Diluted) `  8.95*  4.69*  4.27*  18.81 
* Not annualised

Notes:
1. The above is an extract of the detailed format of the Unaudited Consolidated and Standalone Audited Financial Results for the quarter

ended 30 June, 2021 filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015. The full format of the Unaudited Consolidated and Audited Standalone financial results for the quarter ended
30 June, 2021 are available on the Stock Exchange websites (www.nseindia.com and www.bseindia.com) and the Company’s website
(www.tatachemicals.com).

2. The above results were reviewed by the Audit Committee and approved by the Board of Directors at their meetings held on 5 August, 2021.
For and on behalf of the Board of

TATA CHEMICALS LIMITED

Place : Mumbai R. Mukundan
Date : 5 August, 2021 Managing Director and CEO

Regd. Office : Bombay House, 24, Homi Mody Street, Fort, Mumbai - 400 001.
Tel: +91 22 66658282 Website: www.tatachemicals.com

CIN:- L24239MH1939PLC002893 Email: investors@tatachemicals.com
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