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SURAJEET DAS GUPTA
New Delhi, 19 October

He was once in the coveted For-
tune list of Indian billionaires,
ranked 27th with a net worth of
over $4.7 billion in 2018. 

However, 70-year-old media
baron Subhash Chandra (pic-
tured) — also a Rajya Sabha
member — declared a few days
ago that the value of his per-
sonal assets had slumped to
under ~10 crore for FY20. 

Chandra, who filed details
pertaining to his financials to
the Ethics committee of
Parliament, said the total value
of his assets stood at ~9.85 crore.
The media mogul had, in an
earlier declaration as required
under the rules for members,
submitted that his personal
assets in FY15 stood at ~39.07
crore — or nearly 4x the present
declared value. 

An Essel spokesperson,
however, declined to comment.
Chandra has been an inde-
pendent sitting member in the
Rajya Sabha since 2016 from
Haryana.  The reduction in val-
ue of Chandra’s assets comes
close on the heels of the group’s

debt burgeoning to over ~12,000
crore, much of which he had
raised by pledging his shares to
banks and mutual funds in his
flagship company Zee Entert-
ainment Enterprises (ZEEL)
after many of the groups infra-
structure bets did not take off. 

Through a major restructur-
ing, the group has been able to
pay off over ~11,500 crore, albeit
at a high cost. 

In his latest filing, Chandra
made it clear he was listing only
unencumbered assets. These
include investments in listed
and unlisted shares worth ~6.18
crore (mostly on book value),
with the largest chunk being in
Essel Infra Projects (~3.40 crore).
Besides, Chandra has declared
assets that include 96.80 grams

of gold, bank balances, loans,
and advances.  

However, he has not
declared any immovable asset
for FY20, unlike FY15 when he
put in the value of a bungalow
in Cuffe Parade (Mumbai) that
he had bought in 1982 and
developed at ~30 crore. 

Essel group promoters had
41.6 per cent stake in Zee
Entertainment Enterprises
(ZEEL), and the initial plan was
to sell only 50 per cent stake. 

However, following the sale
of mortgaged shares by many
lenders, burgeoning debt, and
the delay in sale of infra proj-
ects, they changed strategy and
currently their shareholding
has reduced to just 4.9 per cent,
even though Puneet Goenka
runs the business. 

It inked a pact with
Oppenheimer to sell its 11 per
cent stake to the US-based fund
manager for ~4,224 crore, which
was used to pare debt. In
November 2019, Chandra
stepped down as chairman of
Zee after selling off a major por-
tion of the promoters’ stake in
the company, and now serves as
chairman emeritus. 

Subhash Chandra’s net worth
sinks amid deluge of debt 

VIVEAT SUSAN PINTO
Mumbai, 19 October

The foreign direct investment
(FDI) rules announced recently
will help the government to
monitor foreign firms, espe-
cially, Chinese ones, who’ve
been investing in India’s digital
media market, experts said.

News aggregator apps such
as Dailyhunt and InShorts have
nearly 80 per cent foreign own-
ership and do not adhere to the
FDI norms for digital news
media ownership, a letter by the
Indian Newspaper Society (INS)

to the government said.
The government has made

it mandatory for news aggrega-
tors and new agencies, which
supply information to digital
media firms and companies
uploading news and current
affairs on websites, apps and
other online platforms, to com-
ply with the 26 per cent foreign
investment cap.  

Experts said security clear-
ance to the CEO and foreign
personnel of a digital media
firm will put pressure on for-
eign firms to fall in line with
local regulations. “The aim is to

provide a level playing field to
domestic media companies,”
said Karan Taurani, vice-presi-
dent, research, Elara Capital.

INS’ letter had highlighted
the same, saying that Chinese
and foreign-owned news aggre-
gators had spent $200 million in
promoting its apps in India over
the past few years. 

"Additionally, they accumu-
late Indian consumer data and
attempt to monetise it and
potentially share it with foreign
partners,” the body said. A lev-
el-playing therefore is a must,
argue some media experts.  

Digital media FDI rules put
focus back on Chinese apps

PEERZADA ABRAR
Bengaluru, 19 October

The Federation of All India Vyapar
Mandal (FAIVM), the apex body
of traders and retailers represent-

ing 40 million merchants, has requested
finance minister Nirmala Sitharaman
and commerce minister Piyush Goyal to
probe some suspected aspects of the fes-
tival sales by Amazon and Flipkart.

In a letter jointly written to Sithara-
man and Goyal, and which has also been
addressed to Prime Minister Narendra
Modi, the FAIVM alleged that three
issues need to be scrutinised. 

They include hefty discounts in the
nature of predatory pricing; cashback by
banks via credit and debit cards, and
high rate of interest on EMIs (equated
monthly installments) offered to buyers. 

The FAIVM said it is concerned
whether goods and services tax (GST)
collected by vendors is being properly
deposited with government as per
norms. This is because about 6.5 lakh
new vendors have been added by the e-
commerce portals. The retailers’ body
also said most sales are taking place in
tier-3 towns and rural areas where aware-
ness on GST is not adequate.

“The share of e-commerce is likely
to double this festive season from 5 per

cent to 10 per cent,” said V K Bansal,
national general secretary of the FAIVM. 

He said reports indicate that the
gross merchandise value (GMV) of e-
commerce in this festive season is
expected to be $7 billion (about ~50,000
crore). This is an 84 per cent increase
over last year’s festival sales. 

Bansal cited reports, saying that 50
million new shoppers are expected to
be added to the e-shoppers’ list. About
50 per cent of this will join from tier-3
cities and rural areas. 

Jayendra Tanna, national president,
the FAIVM, said he is sceptical about the

deposit of GST into government coffers
collected by the new 650,000vendors. 

Since most sales are happening in
tier-2 and 3 cities and villages and that
too on cash on delivery (COD), he said
there is not much awareness on the
GST system. 

According to him, the government
needs to check whether after collecting
GST, the vendors are properly paying the
government.

CH Krishna, president, Federation of
All India Distributors Association (FAI-
DA), said to check the predatory pricing
by e-commerce companies, the ministry

of commerce brought press note No 2
on December 26, 2018. He claimed that
the hefty discounts being offered now
seem to be a violation of the press note.

Another senior functionary of
FAIVM, Sushil Poddar, who is also pres-
ident of Confederation of West Bengal
Traders Association, felt there is some
“wrongdoing” related to credit and deb-
it cards, where banks are offering cash-
back of up to 10 per cent to buyers. 

Poddar said he is “surprised” that
banks charge heavily for services from
business customers on one hand, and
on the other, they are offering cashback
of up to 10 per cent on transactions done
on e-commerce platforms. 

He said debit and credit cards are for
facilitating an e-transaction and they
have certain service charges from ven-
dors. He suggested that this entire issue
of cashback on credit and debit cards
be examined.

Another issue raised by the FAIVM is
that buyers who purchased on EMI are
being charged interest ranging from 20
per cent to 36 per cent by non-banking
financial companies (NBFCs). Besides,
they are also charging a one-time pro-
cessing fee. The FAIVM added there is a
need for intervention by the Reserve
Bank of India (RBI) on such exorbitant
rates of interest.

Retailers write to govt against
Amazon, Flipkart festive sales

PEERZADA ABRAR
Bengaluru, 19 October

With coronavirus restrictions
playing a spoilsport for physi-
cal retail, an increasing number
of regional brands are banking
on e-commerce platforms such
as Flipkart and Amazon to
reach customers on a massive
scale during the festive season.

Walmart-owned Flipkart is
hosting its biggest six-day
flagship festive sale ‘Big
Billion Days’ (BBD) and its
rival Amazon is conducting a
month-long ‘Great Indian
Festival’ (GIF).

These brands are selling

products ranging from tradi-
tional silk saris, footwear to
work-from-home furniture.
The pandemic has accelerated
the shift to online retail. The
huge growth of e-commerce is
driven by consumers in tier-2
and tier 3 towns. These brands
are also discovering new fron-
tiers and consumers by creat-
ing special product lines cater-
ing to the pan-Indian market.

“Enabling brands to break
geographical barriers and ven-
ture into the hinterland is an
important focus this year,” says
Nandita Sinha, vice-president,
events, engagement and mer-
chandising at Flipkart.

“This year, some tradition-
al brands are exploring wider
market access with us. We are
enabling them to expand their
reach and acquire more cus-
tomers.”

For instance, sari
buying has tradition-
ally been an in-store
experience. But the
pandemic is leading
The Chennai Silks to
reach out to cus-
tomers in innovative ways. 

“At a time when people
could not directly walk into our
stores, our collaboration with
Flipkart has enabled us to
maintain business continuity

and reach out to a wider set of
consumers across the country,”
says P.A. Ravindhiran, general
manager at The Chennai Silks.

As a heritage brand operat-
ing in the country for
over five decades,
The Chennai Silks is
one of the largest
regionally-renowned
brands operating in
South India. The
partnership with

Flipkart has provided the busi-
ness an opportunity to build a
relationship with over 250 mil-
lion customers online.

Flipkart has also provided
The Chennai Silks with a deep

understanding of what con-
sumers are seeking. 

This helped it customise
offerings. For the first time, The
Chennai Silks has co-created a
range of affordable silk sarees
that consumers can purchase
conveniently.

Leveraging its presence of
over 700 stores, Kolkata-based
footwear retail player Khadim’s
is closely working with e-com-
merce partners to service
online orders from its stores. 

This is ensuring faster
delivery and improving the
customer experience. Khadim’s
has been operating in the coun-
try for over 35 years.

Traditional brands bank on e-com giants to tap buyers

These firms are
discovering new
frontiers and
consumers with
the help of
Flipkart, Amazon

— TENDER CARE —
— Advertorial

I

nauguration of Regional

Officeof theCentralBank

of India In Solapur* Kol-

hapur ,Satara,Sangli, Latur

andOsmanabadwillalsorun

with Solapur *Representa-

tive*:- . Central Bank of In-

diaRegionalofficestarted in

Solapur. RegionalAdminis-

tratorK.Sureshkumar inau-

gurated the event. He inau-

gurated it by cutting the rib-

bon at Solapur. Along with

Solapur,Satara,Sangli,Os-

manabad,Kolhapur,Latur , for thesesixdistricts regionalhead

officewill run fromSolapur. OppositeTartiNakaPolice.Chow-

ki atYallalingCommercial Complex,expanding thebranchof-

fice along with a separate Regional Office.After which, wreath

offerings toLateSorabjiPochkhanwala the founderof thebank

were done. Pratibha Badurkar the Chief Manager of the Bank,

EknathBhivapurkar, BranchManagerRushikeshShinde,etc.

were present. K. Sureshkumar said, will be happy to provide

maximum benefits to client through Regional office.

CENTRAL BANK OF INDIA TO
PROVIDE MAXIMUM

BENEFITS TO CLIENT THROUGH
REGIONAL OFFICE

U

COBankhasput inplaceadigitalplatformforOneTime

Restructuring for all Personal loan borrowers, affect-

ed due to COVID-19. Bank has already granted six

months extension under RBI’s COVID- 19 Regularity Pack-

age to them. To further support these borrowers to gain their

financial equilibrium, bank is providing OneTime Restructur-

ing underRBI’sResolution Framework forCOVID-19 related

Stress.

The borrowers sitting at their homes may check their eligi-

bilityandapplyonlinebyclicking thededicated linkavailable

atbank’swebsiteorbyclicking the linksent throughSMSon

their registered Mobile Number.

UCO BANK’S OFFERING FOR ONE
TIME RESTRUCTURING TO COVID-

19 AFFECTED BORROWERS

I

nspired by the vision of the Honorable Prime Minis-

ter for an Aatmanirbhar Bharat, a reliable and scala-

ble portal has been envisaged for all Oil Companies.

Based on the theme "Delivering excellence through

people", this initiative, taken under the guidance of Hon-

orable Minister of Petroleum & Natural Gas and Steel

Sri Dharmendra Pradhan, aims to highlight the Capital

goods requirement of Oil & Gas majors besides the

items related to Maintenance, Repair, and Overhaul

(MRO).

As a Make in India initiative, this web-based-portal will pro-

vide opportunities to new entrepreneurs and existing man-

ufacturers to invest and expand their manufacturing base

in India. This portal shall also provide real-time data, along

with visual indicators in the form of graphs and charts, to fa-

cilitate decision making for the apex management and oth-

er stakeholders.

To achieve this objective, a special Taskforce, under the

leadership of Secretary, MoP&NG, has been formed. This

Taskforce comprises of the Chairpersons of various Oil &

Gas PSUs (like Indian Oil, EIL, ONGC, GAIL, BPCL, HPCL)

and Private Refiners. Engineers India Limited will be lead-

ing the development of this portal from concept to commis-

sioning under the guidance of this task force.

The development of the portal is being monitored and re-

viewed regularly by the Honorable Minister of Petroleum &

Natural Gas and Steel. During one such review meeting,

held in the morning today, the Minister advised “The pro-

posed portal should provide information on procurements

made from Micro/Small Enterprises or from SC/ST/Women

entrepreneurs”. He further emphasized “The need to de-

velop the portal on a war footing basis to further the cause

of a self-reliant India”.

"Our main purpose is to make our contractors dream big and

contribute towards anAtmaNirbhar Bharat", said Mr. Tarun

Kapoor, Secretary, MoP&NG, during a separate webinar for

Contractors of Oil & Gas PSUs held today. The Webinar

highlighted the features of a dedicated Web Portal for the

Vendors.

Under the aegis of the Ministry of Petroleum & Natural Gas,

Oil PSUs are regularly holding digital Vendor Meetings with

the core theme of Localization. More such Vendor Meets

shall be held in the coming months.

PORTAL OF OIL PSUS TO PROMOTE
AATMANIRBHAR BHARAT

U

nder its ongoing efforts to facilitate the families from

modest backgrounds in the upbringing of the girls, the

Nabha Power Limited (NPL) on Saturday provided fi-

nancial assistance to seven more families under the Shagun

SchemebyhandingoutchequesofRs21,000/ (RupeesTwen-

ty-One Thousand Only) each.

On the occasion, Mr Athar Shahab, Chief Executive Officer,

said, “NPLis committed to the cause of girl welfare for which it

is runningtwoschemesincludingFemaleChildWelfareScheme

underwhicha fixeddepositofRs21,000(RupeesTwenty-One

ThousandOnly) isgiven to the familieswhereagirl child isborn

and the Shagun Scheme under which a same amount of as-

sistance is provided for the girl’s marriage.”

Theschemeshadbeenstartedby theNPLasapartof itsCSR

initiatives and till date, as many as 3,000 families have been

benefited from the both the schemes.

Expresshisgratitude,SurinderpalSinghofBakshiwal village,

who received the financial aid on Saturday, said, the initiative

takenbyNPLhasalreadyhelpedseveral families in49villages

of Patiala and Fatehgarh Sahib districts.

NPL PROVIDES FINANCIAL
ASSISTANCE TO SEVEN
MORE FAMILIES UNDER

‘SHAGUN SCHEME’

Regd. Office:  Bombay House, 24, Homi Mody Street, Fort, Mumbai - 400 001

Tel: +91 22  6665 8282  Website:  www.tatachemicals.com  

CIN: L24239MH1939PLC002893  Email: investors@tatachemicals.com

NOTICE

NOTICE is hereby given pursuant to Regulation 29(1)(a) read with 

Regulation 47(1)(a) of the SEBI (Listing Obligations and Disclosure 

Requirements) Regulations, 2015 that a meeting of the Board of Directors of 

Tata Chemicals Limited is scheduled to be held on Thursday, 

October 29, 2020 to inter-alia, consider and approve the Audited 

Standalone and Unaudited Consolidated Financial Results for the second 

quarter and half year ended September 30, 2020. 

The information contained in this Notice is available on the website of the 

Company at www.tatachemicals.com and also on the website of the Stock 

Exchanges viz. BSE Limited at www.bseindia.com and the National Stock 

Exchange of India Limited at www.nseindia.com. 

For Tata Chemicals Limited

Sd/-

Place: Mumbai Rajiv Chandan

Date:  October 19, 2020                      General Counsel & Company Secretary

hpk43362
Rectangle
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Regd. O�ce:  Bombay House, 24, Homi Mody Street, Fort, Mumbai - 400 001
Tel: +91 22  6665 8282  Website:  www.tatachemicals.com   

CIN: L24239MH1939PLC002893  Email: investors@tatachemicals.com

NOTICE

NOTICE is hereby given pursuant to Regulation 29(1)(a) read with 
Regulation 47(1)(a) of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015 that a meeting of the Board of Directors of  
Tata Chemicals Limited is scheduled to be held on Thursday,  
October 29, 2020 to inter-alia, consider and approve the Audited 
Standalone and Unaudited Consolidated Financial Results for the second 
quarter and half year ended September 30, 2020. 

The information contained in this Notice is available on the website of the 
Company at www.tatachemicals.com and also on the website of the Stock 
Exchanges viz. BSE Limited at www.bseindia.com and the National Stock 
Exchange of India Limited at www.nseindia.com. 

 For Tata Chemicals Limited 
    Sd/- 
Place: Mumbai   Rajiv Chandan
Date:  October 19, 2020                      General Counsel & Company Secretary 

  

Let's together and make Mumbai Malaria free.

e-TENDER NOTICE
The Commissioner of Municipal Corporation of
Greater Mumbai invites e-Tender for various works
from the government registered contractors, who are
also registered as 'MCGM Vendor', Bidder should also
give Rs. 1 lakh performance guarantee for the details
of 1 number of Tenders of estimated amount 
Rs. 466203.00 respective tender documents and
process of e-Tendering, please visit
www.mcgm.gov.in.

Sd/-
Public Relations Officer

PRO/888/ADV/2020-21
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7‘w§~B©, ‘§Jidma, 20 Am°³Q>mo~a 2020

   

O m h r a  g yM Z m
¶mÛmao g yM Z m  XoÊ¶mV ¶oVo H$s, lr. ‘ohÿb
{H$[aQ> ‘ohVm amhVmV lrOr H¥$nm, 31, ̂ JV
qgJ amoS>, {dbonmb} (npíM‘), ‘w§~B©-400
056 ¶m§Zr nUZ¶mo½¶ Zm‘m{YH$mamgh Am{U
gd© ̂ ma, YmaUm{YH$ma, JhmU, IQ>bmnmgyZ
‘wº$ Vw‘À¶m Aerbm§er Imbrb Z‘yX âb°Q>
H«$. 3E Am{U eoAg©Mr {dH«$s Am{U/qH$dm
hñVm§VamMo ‘mÝ¶ Ho$bo Amho.
H$moUË¶mhr dº$s qH$dm ì¶º$s¨Zm gXa âb°Q>
H«$. 3E qH$dm Ë¶mdarb H$moUË¶mhr ^mJmda
qH$dm gXa eoAg©À¶m {damoYmV qH$dm da
H$moUVmhr Xmdm Ogo H$s, Hw$id{hdmQ>, Cn-
Hw$id{hdmQ>, nadmZm, ^mS>onÅ>m, Cn-
^mS>onÅ>m, {dH«$s, AXbm~Xb, JhmU,
g‘^mJ JhmU, ~jrg, {dídñV,
dmagmh¸$, A§Ë¶XmZ, Vm~m, YmaUm{YH$ma,
à^ma, {Zdm©h,  Xm{¶Ëd ^m{JXmar, ì¶º$s¨Mo
‘§S>i, ^m{JXmar, g§¶wº$ CnH«$‘ Am{U gXa
âb°Q> H«$. 3E Am{U gXa eoAg© À¶m ‘wi
Zm‘m{YH$ma {dboI H$moUË¶mhr ì¶³VrÀ¶m
Vmã¶mV Agë¶mg qH$dm AÝ¶H$mhr Xmdo
Agë¶mg gXa {b{IV H$mJXmonÌr
nyamì¶mgh {ZåZñdmjarH$mam§Zm Ë¶m§Mo
H$m¶m©b¶ 205(22E), 2am ‘Obm, ga
¶wgw’$ {~pëS>¨J H$m°ÝS>m|{‘{Z¶‘, dra Z[a‘Z
amo>S>, âbmoam ’$mD§$Q>oZ, ’$moQ>©, ‘w§~B©- 400
001 ¶oWo ¶m VmaIonmgyZ 14 {Xdgm§À¶m
AmV H$i{dUo Amdí¶H$ Amho, AÝ¶Wm
H$moUË¶mhr Vem Xmdm qH$dm {hVg§~§YmÀ¶m
g§X^m©{edm¶ {dH«$s Am{U/qH$dm hñVm§Va
nyU© H$aÊ¶mV ¶oB©b Am{U Xmdo Oa Agë¶mg
Vo gd© hoVy Am{U BÀN>oZwgma Ë¶m{JV H$aÊ¶mV
¶oVrb.

g X a  â b °Q >M o n [ a { e î Q >:
{dbonmb} (npíM‘), ‘w§~B©-400 056 À¶m
gr.Q>r.Eg. H«$. 1150, 15, bmOnVam¶
amo>S> ¶oWo pñWV O¶ KZí¶m‘ H¥$nm H$mo-
Am°nao{Q>ìh gmogm¶Q>r {b{‘Q>oS> (gXa
g m o g m ¶ Q > r) Aem kmV {~pëS>¨JrÀ¶m
Vi‘Oë¶mdarb ‘mbH$s h¸$mMm â b °Q > H «$ .
3 E  Am{U ‘moO‘m{nV 175 Mm¡. ’y$Q>
{~ëQ>An joÌ À¶mgh eoAa à‘mUnÌ H«$.
90 ‘Ü¶o g‘m{dï>rV {d{^Þ H«$. 41 Vo 45
YmaH  àË¶oH$s ê$. 50/- Mo nmM eoAg©
Am{U gXa gmogm¶Q>r‘Yrb gd© BVa
AZwf§{JH$ h¸$, Zm‘m{YH$ma Am{U
{hVg§~§Y.

{XZm§H$ 19 Am°³Q>mo~a, 2020.
{ d ‘ b m  A m { U  H §$ . ,

ghr/-
àmoàm¶Q>a

dH$sb Am{U gm°{b{gQ>g©

  

  

Omhra gyMZm
gyMZm ¶mÛmao XoÊ¶mV ¶oVo H$s, ‘mPo Aerb 1. b°{dZ {dë’«o$S> qnQ>mo Am{U 2. gm¡. arZm aoí‘m qnQ>mo, XmoKohr
EZAmaAm¶, gÜ¶m amhUma Xþ~B©, ¶wEB© ¶oWo ¶m§Zr lr. àXrn gr. Hw$aioH$a (‘mbH$) Am{U gm¡. gwYm ~r. ~Zo,
2. gm¡. emô m EZ. ZboH$a, 2. gm¡. O¶lr Eg. Mm§nZoH$a ({ZpíMVr njH$ma) ¶m§MoH$Sw>Z gd© ̂ mam§nmgyZ ‘wº$
¶oWrb Imbrb {b{hboë¶m n[a{eï>mV A{YH$ {deofV: d{U©bobm âb°Q> IaoXr H$aÊ¶mMo ‘mÝ¶ Ho$bo Amho.
gXa ‘mbH$ Am{U {ZpíMVr njH$mam§Zwgma Ë¶m§À¶mH$S>o ‘o. g§JrVm H$ÝñQ´>³eZ, ̂ mJrXmar g§ñWm ({dH«o$Vo) Am{U
lr. M§ÐH$m§V Ama. Hw$aioH$a (AnmQ>©‘|Q> ‘mbH$) ¶m§À¶m Xaå¶mZ Ho$bobm {XZm§H$ 13.09.1977 amoOrMm
AnmQ>©‘|Q>Mm ‘yi {dboI Zmhr, Á¶m AnmQ>©‘|Q> {dboImÀ¶m gwH¥$VmÛmao ‘mbH$m§Mo dS>rb Am{U {ZpíMVr
njH$mam§Zr gXa âb°Q> IaoXr Ho$bm hmoVm, Omo hadbm Am{U/qH$dm Jhmi Pmbm Amho Am{U emoYÊ¶mMm AWH$
à¶ËZ H$éZhr gmnS>V Zmhr. 
gd© ì¶º$s/~±H$m/g§ñWm Á¶m§Mm {dH«$s, AXbm~Xb, JhmU, g‘Vwë¶ qH$dm AÝ¶Wm, ~jrg, {dídñV,
dmagmh¸$, H$m¡Qw>§{~H$ ì¶dñWm, XoI^mb, A§Ë¶XmZ, ̂ mJrXmar, H$ãOm, ̂ mS>onÅ>m, nmoQ>-^mS>onÅ>m, Hw$id{hdmQ>,
nadmZm, YmaUm{YH$ma, à^ma, VmaU, gw{dYm{YH$ma qH$dm AÝ¶Wm ‘mJm©Zo ¶oWrb Imbrb {b{hboë¶m n[a{eï>mV
A{YH$ {deofV: d{U©boë¶m gXa âb°Q> qH$dm Ë¶mÀ¶m H$moUË¶mhr ^mJmÀ¶m g§X^m©V qH$dm {damoYmV H$moUVmhr
Xmdm Agë¶mg gXa VmaIonmgyZ 15 {XdgmV ¶oWrb Imbrb Z‘wX nÎ¶mda g§~§{YV H$mJXmonÌr nwamì¶m§gh boIr
ñdénmV {ZåZñdmjarH$mam§Zm H$i{dÊ¶mMr ¶mÛmao {dZ§Vr H$aÊ¶mV ¶oV Amho.
¶oWrb darb Amdí¶H$VoZwgma Xmdm àmá qH$dm Z Ho$bm Joë¶mg gXa âb°Q> qH$dm Ë¶mÀ¶m H$moUË¶mhr ^mJmda
qH$dm ‘Ü¶o H$moUVmhr Xmdm Zgë¶mMo J¥{hV YaÊ¶mV ¶oB©b Am{U Vmo gd© hoVw Am{U CÔoem§H$[aVm Ë¶m{JV Ho$ë¶mMo
‘mZÊ¶mV ¶oB©b Am{U Vmo gXa ‘mbH$   Am{U {ZpíMVr njH$ma Am{U ‘mÂ¶m A{ebm§da gwÜXm ~§YZH$maH$
amhUma Zmhr Am{U H$s, ‘mPo Aerb Aem Xmì¶mÀ¶m H$moUË¶mhr g§X^m©{edm¶ gXa ‘mbH$ Am{U {ZpíMVr
njH$mam§gh gXa âb°Q>À¶m g§X^m©Vrb {dH«$s ì¶dhma nyU© H$aVrb.

{‘iH$VrMo n[a{eï>
~¥hÝ‘w§~B© ‘hmZJanm{bHo$À¶m hÔrVrb Am{U ßbm°Q> H«$. 143/5/E, gìh} H«$. 143, ‘hgwb Jmd Am§{~dbr,
VmbwH$m A§Yoar, ‘w§~B© CnZJa {Oëhm YmaH$ EZ. E. O{‘Zrda Mma ~§Jbm amoS>, A§Yoar (npíM‘), ‘w§~B©-
400053 ¶oWo pñWV ""aVZ ZJa AnmQ>©‘|Q> H§$S>mo{Z¶‘ {~pëS>¨J H«$. 1 Am{U 2'' Aem kmV {~pëS>¨J H«$.
2 ‘Yrb 1 ë¶m ‘Oë¶mdarb ‘moO‘m{nV 730 Mm¡. ’y$. {~ëQ>An joÌ, âb°Q> H«$. 2/E/1 gh EH${ÌV gXa
H§$S>mo{Z¶‘ Ûmao Omar eoAa à‘mUnÌ H«$. 123 ‘Ü¶o g‘m{dï> eoAa H«$. 23 Mm é. 100/- Mm EH$ eoAa,

ghr/-
H$éUmH$a Eg. eoÅ>r 
dH$sb Am{U ZmoQ>ar

301, {‘ZaoQ> H§$S>mo{Z¶‘, 
XmXm^mB© X amoS> H«$. 2, 

{R>H$mU ‘w§~B©, A§Yar npíM‘, ‘w§~B© 400058.
{XZm§H$… 19.10.2020 B©‘ob… advocate.kshetty@gmail.com
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